The authors have highlighted the role of the export market in Angola and investigated the country's comparative advantage in products other than Oil and Diamonds, which are currently reported to account for over 80% of the nation's GDP. The information provided is aimed at the facilitation of product diversification in Angola's export portfolio which is currently thin. The authors found that Angola has comparative advantage in 351 product lines. The highest comparative advantage (178.8) is for powders/flakes of aluminum of lamellar structure. Diamonds and oil were not among the top 50 products on the basis of revealed comparative advantage. The authors concluded that because Angola has comparative advantage in a wide range of product lines other than oil and diamonds, the country should improve its business operating environment and embark on strategic international marketing to increase earnings from its endowment. They recommended that Angola's export development programme should contribute to equal distribution of wealth and that the government should enact laws and commit itself to stamping out corruption.
INTRODUCTION
A country and its industries at one point have to make marketing decisions in foreign countries which will aid them in selling their products in which they have comparative advantage. A country with comparative advantage will have demonstrated that it has capabilities and specializes in the production of the products in which comparative advantage exists. Products that have been produced at an advantage may be exported and success in the industry can be aided by international marketing. The objective of this paper is to highlight the role of the export market in Angola and investigate whether Angola has comparative advantage in products other than oil and diamonds, commodities which it successfully exports (Le Billon, 2001) . Angola is a member of the Southern African Development Community (SADC), hence the authors interest as nationals of this community.
BACKGROUND ON ANGOLA
Angola has experienced very high growth rates in recent years which have been spurred by the export of oil and diamonds. Over the past decade growth has almost been entirely driven by rising oil production which surpassed 1.4 million barrels per day in late 2005 and was expected to grow to 2 million barrels per day by 2007. Reported statistics for economic growth are 18% in 2005 , 26% in 2006 and 17.6% in 2007 (Rosenblum, 2011 . In the period 2001-2010, Angola had the world's highest annual average GDP growth, at 11.1 percent. However, due to the global recession the economy contracted an estimated −0.3% in 2009 (The Economist, 2008) .
Factors which have aided growth in Angola include 1) The end of the 25 year civil war allowing the government to refocus resources towards the economy rather than war or corruption (Rosenblum, 2011) , 2) the joining of the Organization of Petroleum Exporting Countries (OPEC) in 2006 (Rosenblum, 2011) under which it was allocated a quota of 1.65 million barrels per day, this has aided the country to participate effectively in the global oil market, 3) the negotiation for better terms with international firms whom have invested in the oil sector and mining of diamonds (Collier, 2009) . These measures have resulted in high exports and economic growth (UNDP, 2 0 0 8 ) . In addition to favourable local conditions, success in the oil industry can also be attributed to the favorable price of its oil on the international market (Rosenblum, 2011) .
Oil production and related activities account for over 80% of Angola's GDP. Diamonds additionally account for 5% of the GDP (Index Mundi, 2013) . These statistics show Angola's heavy reliance on oil and diamonds. It is imperative for the country to exploit other commodities in which Angola has comparative advantage for the export market. This is important if it is to avoid what is referred to as a resource curse/Dutch disease (Rosenblum, 2011) . Countries with Dutch Disease typically display high economic growth rates as a result of high commodity prices. However, they also risk the consequences of sudden or sharp drops in commodity prices. Additionally, the healthy growth rates hide the fact that the economy is not growing smartly, which includes diversifying the industrial base (Brahmbhatt et al., 2010) .
Angola needs to assess its export base and invest in products in which it has a comparative advantage. Once identification has been completed, the success of exporting these products will in part depend on strategic international marketing. Dole and Lowe (2008) and Mzumara (2012) have highlighted the planning steps in international marketing. The planning steps involve situational analysis, development of marketing strategies, execution of the marketing plan and the control process. For success in exploiting its product base, Angola can learn from some of the marketing strategies it has employed to boost the performance of the oil industry e.g. (joining global or regional organizations that facilitate the marketing of a commodity as they did in the case of joining OPEC). This paper seeks to use revealed comparative advantage to review Angola's commodity profile and proffer suggestions for diversifying its marketed products. According to Widgrén (2005) , the logic of using revealed comparative advantage is to assess comparative advantage of a given country's specialization in exports in relation to some reference group.
Comparative Advantage
In Economics, comparative advantage refers to the ability of a party to produce a particular good or service at a lower marginal and opportunity cost over another (Baumol and Blinder, 2009) . A comparative advantage as described in the Heckscher -Ohin theorem is attributed to factor endowment (Widgrén, 2005) . That means a country endowed with a particular factor will produce products using that factor that is in abundance. Consequently the countries will import goods which use scarce resources. Case and Fair (2002) also state that a country possesses comparative advantage in producing a particular good if it is sufficiently endowed with inputs used to produce the particular product.
The result of different factor endowments is that specialization will appear as countries concentrate on the products they have an advantage in producing through factor endowment. These are the products the country will export to other nations because they are produced efficiently in that country compared to other nations. In so doing, the world economy and its inhabitants will gain from engaging in international trade (Mzumara, 2006 (Mzumara, , 2012 .
METHODOLOGY
The authors have used Balassa (1965) revealed comparative advantage to measure comparative advantage for selected products in Angola. The technique has been used by Krugell and Matthee (2009) to measure export capabilities of the Southern African internal regions.
The Balassa (1965) formula is in the form of:
With: X i,j denoting country i's exports of product j; X i,tot denoting country i's total exports; X w,j denoting the world's (all countries) export of product j; and X w,tot denoting total exports in the world.
A revealed comparative advantage of equal to and greater than 1 demonstrates that the country has Revealed Comparative Advantage. In other words, the country is specialised in producing and exporting the product line under consideration. A revealed comparative advantage of less than 1 demonstrates that the country is not specialised in the product line.
Global export data and Angola's export data was obtained from the International Trade Centre's (ITC) Trade Map based in Geneva, Switzerland. Data was collected for the period 2008 -2010. Then a revealed comparative advantage was computed for each product code for 2008, 2009 and 2010 . An average revealed comparative advantage for every product code was obtained using data from the three years. The data used the harmonized 6-digit level classification; the best disaggregated and internationally recognized classification of products.
RESULTS AND DISCUSSION
The results illustrated that Angola has 351 products lines with a revealed comparative advantage index equal to or greater than 1. This demonstrated that Angola is specialised in the production of these 351 product lines compared to the rest of the world. Table 1 shows 50 top products out of the 351. (2013) Aluminum powder/flakes of lamellar structure had the highest revealed comparative advantage in Angola, with an index of 178.9 followed by wood tar, tar oil creosote naphtha with an index of 160.8. The third position was occupied by carpets of materials knotted, with an index of 160.6. The fourth position was occupied by combed yarn cotton with an index of 153.7 and the fifth product line was quilted textile with an index of 147.2. The products in which Angola has comparative advantage in consists of manufactured products and as well as primary products. The number of products in which Angola has comparative advantage is very much consistent with an average developing country. The results also demonstrated that Angola conforms to Ricardo's principle of comparative advantage as extended by Hescheker-Ohlin. The results are surprising in that the top 50 products in which Angola is highly specialized do not include oil and diamonds which are currently Angola's most important export products that account for over 85% of the GDP. Angola needs to sustain an appropriate economic diversification programme, through making use of its wide product base in which it has revealed comparative advantage. If this is not done, the event of a drastic shock in the global oil market would destabalise the economy with negative consequences at a national level (Corkin, 2009 ). This would be similar to that which occurred in Côte D'Ivore after a decline in the international coffee and cocoa prices. The two commodities accounted for over 80% of the countries revenues before Côte D'Ivore's economic crisis which was experienced in the 1980s (Demery, 1996) . It is commendable that Angola has in its National Development Plan committed to allocating 5% of its oil revenues towards economic diversification (Corkin, 2009 ). In addition to this the government has received international support from the Governments of China, Spain, Canada, Brazil and the World Bank to support economic diversification (Corkin, 2009) . While this is a step in the right direction recent literature documents some weaknesses in the current diversification policy. A recent report illustrates that oil accounts for 98% of Angola's exports (Jover et al., 2012) . This shows that the economic diversification programme has not had much impact on Angola's export portfolio. The Government of Angola could improve this situation by the establishment of an export development policy under the economic diversification programme. Under the policy a percentage of revenues from the oil sector could be allocated to the stimulation of growth in the country's export portfolio. To encourage growth in the export market, the government would in its programmes need to prioritise some of the following issues which have been noted to hamper business in the country. For instance the current operating environment in Angola is challenging and the country ranks 172 out of 183 economies, in the World Bank Doing Business Index, which measures the ease of operating in the private sector (Jover et al, 2012 ). Angola's business environment scores poorly on the following: dealing with construction permits, getting access to electricity, registering property, access to credit, paying taxes, contract enforcement, resolving companies' insolvency and trading across borders.
(Brenthurst Foundation) 2012 also reports that the current economic diversification programme has been noted to be slow and hampered by long-term electricity blackouts which are a regular feature; this in part has been attributed to poor planning. An estimated two thirds of the businesses have been reported to rely on their own electricity supply, which drives the cost of local manufacturing up (Jover et al., 2012) . In its development planning the government of Angola should among other issues prioritise the creation of a conducive business environment. The development of electricity supply systems should also be prioritised since all other industrial development projects depend on its reliable availability. In addition to the issues discussed earlier in this section corruption is another factor which curtails business development. In its 2011 index, the global corruption watchdog, Transparency International ranked Angola among the 16 most corrupt countries (168 out of 178 countries) (Freedom House, 2011) therefore the government must focus on stamping it out.
Another issue that needs to be addressed in Angola's economic diversification programme is the equitable distribution of wealth. The policies under the export development programme should be pro-poor. Jover et al. (2012) and Corkin (2009) report that despite having an enormous amount of mineral riches, over 50% of Angola's population live under the $2-per-day poverty line, with one-third reliant on subsistence agriculture for their income. An estimated four decades ago Angola was the world's fourth largest producer of coffee and sisal (Brenthurst Foundation, 2012) . In 1974 the coffee exports were valued at $USD180million, the figure was just $USD 250000 in 2010 (Brenthurst Foundations, 2012) . Angola should work at reviving its agricultural exports. In order for the current economic diversification programme to be equitable and sustainable the government should among other steps include smallholder farmers in its export development programmes. The review of Angola's export portfolio has revealed that the country has a revealed comparative advantage in the following agricultural commodities/products derived from them (cotton; bovine hides; citrus; vegetable oil; sugar cane and sugar beet). These products provide a base on which the country can diversify its export portfolio.
CONCLUSIONS AND RECOMMENDATIONS
It was concluded that Angola has comparative advantage in a wide range of products other than oil and diamonds. With support to the development of a conducive business environment and a proper international marketing strategy, Angola can definitely improve earnings from its vast endowments and reduce its vulnerability to the Dutch Disease. The author's recommend that Angola should streamline its investment codes into its development plans. Commitment and proper planning is required to enhance energy security in-terms of electricity supply as the industrialization process depends on its availability. The economic policies should also be equitable and pro-poor. Agricultural development should be a key sector for investment as the majority of the population relies on the industry as a source of livelihood. Supportive policies should include those that fight corruption should be put in place, so that the country can benefit from a diversified industry.
